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ABSTRACT

In 1992, ten years after resuming the F-1 racing
operations, Honda decided to halt it. With support and
encouragement from society as well as its own corporate
organizations, Honda could retire leaving some
achievements in F-1 racing.

This report analyzes the changes in the perception of
the general public aboutmotor sports over time since
Honda's participation in the F-1 racing and its impact on

society, as one of the achievements through F-1 racing.
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Fig. 10 Domestic Media Exposure Value for F-1
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